SHOPPER

TRENDS USED TO CPO CROSS-SHOPPING

SNAPSHOT SUVS & TRUCKS: CPO UPSELL OPPORTUNITIES

Amid a growing percentage of used vehicle shoppers and heightened interest in SUVs
and trucks, perceptions and shopping behavior among used car shoppers was studied
relative to certified pre-owned consideration. While roughly half of used shoppers indicate
they are open to considering CPO, model level cross-shopping within the popular SUV
and truck segments demonstrates potential for CPO upsell among active shoppers as well
as opportunity for influencing more shoppers to consider CPO (both in-brand and in
steering attention away from competitive models).

Used vehicle intenders Used vehicle shoppers are CPO benefits most likely
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Among savings opportunities offered by dealers on CPO vehicles, incentives have the strongest appeal to used
car intenders. Those used shoppers are also significantly more likely to be influenced by finance offers on CPO
vehicles (33%) than CPO intenders (21%).
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SNAPSHOT USED TO CPO CROSS-SHOPPING

How many used shoppers are cross-considering the CPO model version,
and what other CPO models are sources of competitive pressure?
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Example: Among used Countryman shoppers, the #1 cross-shopped competitive CPO model is the Honda Civic.
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How many used shoppers are cross-considering the CPO model version,
and what other CPO models are sources of competitive pressure?
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Example: Among used CR-V shoppers, the #1 cross-shopped competitive CPO model is the Toyota RAV4.
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How many used shoppers are cross-considering the CPO model version,
and what other CPO models are sources of competitive pressure?

% OF USED SHOPPERS CROSS-SHOPPING CPO VERSION OF MODEL
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Example: Among used Highlander shoppers, the #1 cross-shopped competitive CPO model is the Honda Pilot.
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SNAPSHOT USED TO CPO CROSS-SHOPPING

How many used shoppers are cross-considering the CPO model version,
and what other CPO models are sources of competitive pressure?
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Example: Among used Armada shoppers, the #1 cross-shopped competitive CPO model is the Chevrolet Tahoe.
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How many used shoppers are cross-considering the CPO model version,

and what other CPO models are sources of competitive pressure?
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Example: Among used Macan shoppers, the #1 cross-shopped competitive CPO model is the Mercedes-Benz C-Class.
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How many used shoppers are cross-considering the CPO model version,
and what other CPO models are sources of competitive pressure?
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Example: Among used Cayenne shoppers, the #1 cross-shopped competitive CPO model is the BMW X5.
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SNAPSHOT USED TO CPO CROSS-SHOPPING

How many used shoppers are cross-considering the CPO model version,
and what other CPO models are sources of competitive pressure?

% OF USED SHOPPERS CROSS-SHOPPING CPO VERSION OF MODEL
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Example: Among used GLS-Class shoppers, the #1 cross-shopped competitive CPO model is the BMW X5.
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SNAPSHOT USED TO CPO CROSS-SHOPPING

How many used shoppers are cross-considering the CPO model version,
and what other CPO models are sources of competitive pressure?

% OF USED SHOPPERS CROSS-SHOPPING CPO VERSION OF MODEL
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Example: Among used Tundra shoppers, the #1 cross-shopped competitive CPO model is the Chevrolet Silverado 1500.
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